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TECHNOLOGY
Introduction
According to Turner and Endres (2017), technology is one of the events that is emerging, that is shaping the nature and operation of small businesses. Technology has transformed the way firms do business by empowering small companies to equal the operating arena with more prominent organizations. The minor enterprises use a collection of tech-everything from servers to phone gadgets to improve competitive benefits in the monetary market.  Small enterprises holders should deliberate initiating expertise in their planning procedure for efficient integration and create an opportunity for future growth.  This gives the owners a chance to develop operations by use of more effective technologies available.  
Technologies enable small businesses to reduce operating costs. Standard enterprise software allows the company to computerize back-office processes, like accounting, payroll and keeping of records. Mobile expertise enables home offices and field representatives to network and gets connected in actual time. For example, field representatives use phone apps to capture and record their daily expenditures as they acquire them and have them sync spontaneously with accounting software in the office. Small business needs to adopt new technologies to reduce spending costs and generate more profits (Attaran and Woods 2019). Small enterprises should also apply modern techniques to create a secure environment for maintaining sensitive commercial activities and to clients' information. A lot of industrial technologies or application programs are friendly to users and allows enterprise managers with just mere background information technology to create most of their features and tools.
Technologies enable small enterprises to reach new economic trade markets. In case of selling clients' products or services in the local trade area, small businesses can reach international, regional and national markets. Retail platforms are the most used websites that small business uses to sell their commodities in various market places all over the globe.  Small business should ensure they create their websites that can enable them to advertise and sell their products to worldwide markets to expand their business and generate more profits. Creation of a website allows customers to access the platform anytime and from any part of the world when they need to purchase certain services or goods.  A small enterprise can also use the Internet to do online sells where customers can order the products and the firms delivers them this making marketing more efficient (Linton and Solomon 2017)
Small commercials can boost their employee’s productivity by use of technology. Processer programs and commercial software usually enables staff to process more data compared to manual ways. Trade owner can also adapt business technology to cut on the man labor in business operations.  This allows small commercials to avoid incurring more pay to many employees.  Also, fundamental trade technology may have a significant effect on the performances of the employees. For example, keeping the information of employees' performance appraisal data in the system, this information will help team; leaders to measure the performance of every employed individuals and will help managers to set goals. Business owners can use this information to determine the operation and can help them choose technology operations than employees in case technology give better output (Linton and Solomon 2017)
Commercial technology assists small trades to improve their processes of communication. Websites, emails and phones apps, for example, contribute to enhanced communication between businesses and consumers.  Applying more forms of information technology communication processes gives business and opportunity to saturate the commercial markets with their information. Business can also get more feedback from their clients through electronic communications ways.  From Audretsch et al. (2019), technology also boost inter-office communication as the staff can pass information from one place to another without moving; this makes communication faster and secure.  Managers can email the junior team, and this information reaches all intended people within a short time, and the message is not distorted. Businesses can also contact their customers more efficiently through the Internet, either by texting or advertising.  
Conclusion
For effective operations of small business, they should adopt modern technology. Technology is one of the current trends that most competing firms use to sell their products. Small business should ensure they use the right technology to compete with other business as through advertising and online marketing, they can reach more customers and generate more profits.
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